	 WSB University


	Field of study: Management

	Module/course: Free choice subjects/ Corporate Social Responsibility

	Educational profile: General

	Educational level: II cycle studies

	Number of hours per semester
	1
	2

	
	I
	II
	III
	IV

	Full- time studies

(L/C/lab/pr/e)
	
	
	
	20C

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	


	LECTURER


	Barbara Piontek PhD DSc, Krzysztof Wrana PhD, Mariusz Raczek PhD

	FORM OF CLASSES

	Classes

	COURSE OBJECTIVES


	The objective  of the didactic process is to present the basic issues related to corporate social responsibility, mainly issues related to areas of interest and adopted models, as well as information on areas of interest and adopted CSR models. Presenting arguments indicating the need to initiate a broader discourse on ethical aspects of corporate social responsibility in local and global terms, ethical behaviour of business representatives as well as proving the existence of strong links between CSR and the social and natural environment. 

	Course outcome
	References to outcomes:
	Description of learning outcomes
	Verification of learning outcomes

	
	Field-related learning outcomes
	Area-related  learning outcomes 
	Knowledge

	CSR_K01
	Z2_W01
Z2_W06
	S2A_W01
S2A_W04
	The student defines the basic ideas and concepts of corporate social responsibility.
	· assessment of the answers to the questions in the final test,

	CSR_K02
	Z2_W01

Z2_W06
	S2A_W01
S2A_W04
	The student  calls and correctly interprets the basic concepts of corporate social responsibility.  
	· assessment of the answers to the questions in the final test,

	Abilities

	CSR_K03
	Z2_U01
	Z2_U01
Z2_U02
Z2_U03
	The student can discuss the area of interest of corporate social responsibility.
	· discussion

· group activities, 

· case study.

	CSR_K04
	Z2_U01
Z2_U08
	Z2_U01
Z2_U02
Z2_U03
Z2_U06
	The student analyzes people's behavior at all levels of the chosen organization.
	· discussion

· group activities, 

· case study.

	Social competences

	CSR_K05
	Z2_K04

	Z2_S04
	The student is aware of the importance of corporate social responsibility for the development of man, region and country. 
	· discussion

	CSR_K06
	Z2_K04

	Z2_S04
	The student keeps critical attitude to the causes of conflicts of people employed in the organizational unit,
	· discussion

	CSR_K07
	Z2_K04

	Z2_S04
	The student shows responsibility in formulating his opinions and judgments.
	· discussion

	Students’ own workload  (in didactic hours 1h did.=45 minutes)**

	Full- time

Participation in lectures = 

Participation in classes = 20h
Preparation to classes = 10h
Preparation to lectures = 

Preparation to an examination = 8h
Project tasks =

e-learning =

Credit/examination = 2h
others  (indicate which) = 

TOTAL: 40h
ECTS credits:1,5 

Including practical classes: 1,5

	Part- time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures =

Preparation to an examination =

Project tasks =

e-learning =

Credit/examination = 

others  (indicate which) = 

TOTAL: 

ECTS credits: 

Including practical classes: 



	PREREQUISITES
	Basics of general ethics and business ethics.

	COURSE CONTENT

(Division into contact hours and e-learning)
	Contact hours: 

· CSR idea (Corporate Social Responsibility)

· The concept and areas of CSR interest.

· CSR models.

· CSR and ethical principles, workers' rights and human rights.

· CSR and the social environment and natural environment.

· Ethical aspects of corporate social responsibility in local and global terms.

· Types of attitudes and social reactions.

· Case study

E-learning: not applicable

	LITERATURE

· (compulsory reading)
	· A. Jabłoński, Corporate social responsibility in value based management. Wyższa Szkoła Biznesu, 2009.
· M. Lorinczy, W. Sroka, R. Jankal, S. Hittmar, R. Szanto, Trends of Business Ethics and Corporate Social Responsibility in Central Europe : Scientific monograph. Shaker Verlag, 2015.

	OPTIONAL READING


	· K. Walker, The Mirror Effect: Corporate Social Responsibility, Corporate Social Irresponsibility and Firm Performance in Coordinated Market Economies and Liberal Market Economies. British Journal of Management 2019, Vol. 30 (1). (online – Proquest).

	TEACHING METHODS

(Division into contact hours and e-learning)

	Contact hours:

· Lectures with multimedia presentation, 

· Group activities, 

· Case studies.
E-learning: not applicable

	TEACHING AIDS
	Computer, multimedia presentation, case study.

	PROJECT

(if implemented in the framework of a module)
	Not applicable


	METHOD Of ASSESSMENT

(Division into contact hours and e-learning 
	· Lecture – credited with a grade

	FORM AND CONDITIONS OF ASSESSMENT
	· Written test.

· The condition for obtaining a pass is getting a positive assessment of all forms of credit provided for in the curriculum, including the quantitative criteria of assessment set out in the Student Assessment System at WSB University.


* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning

