
Michał Szyszka, PhD.  

https://www.researchgate.net/profile/Michal_Szyszka3 

https://scholar.google.pl/citations?user=ucEhQV0AAAAJ&hl=pl 

https://orcid.org/0000-0002-7407-9183 

 

Scientific fields of interests  

Assistance professor and science research coordinator in WSB University, previously head of 

Department of Social Work in Janusz Korczak Pedagogical  University in Warsaw. My interests involves 

the area of social policy, media in education, public relations of non-profit organizations and in welfare 

institutions, social marketing and – first of all – opportunities to apply communication tools, 

innovations and media in the widely understood social integration and education. My research and 

publications concentrate on communication, innovations and cross-sectoral cooperation in social 

policy, PR, social and media perception (and conditions) of social policy institutions. 

 

Research Projects 

 “Public relations of welfare institutions”. Individual research project.  

 “Information and communication technologies (ICT) in the functioning of a modern school”. 

Individual research project. 

 “IN SITU - Intergenerational Social Innovation Support Scheme”, Program: Interreg Central 

Europe, Priority: Cooperating on innovation to make CENTRAL EUROPE more Competitive, 

01.04.2019 - 31.03.2022. Position: expert. 

 COST; Funded by the Horizon 2020, Framework Programme of the European Union; Action nr 

CA18136 - European Forum for Advanced Practices. 

https://www.cost.eu/actions/CA18136/#tabs|Name:overview 

 Position: CA18136 Management Committee Member  

 „A Knowledge Alliance between HEIs, Makers and Manufacturers to boost Open Design & 

Manufacturing in Europe -  OD&M” Program: Erasmus +, KA2: Cooperation for innovation 

and the exchange of good practices - Knowledge Alliances, European Commission: Education, 

Audiovisual and Culture Executive Agency; 01.01.2017-31.12.2019 r. Position: Researcher.  

 Ambient advertising as a new alternative in marketing communications in Visegrád Group 

countries (KEGA; 017UKF-4/2015), founded by Ministry of Education, Science, Research and 

Sport of the Slovak Republic; VI 2015-V 2017. Position: author, researcher.  

 „Stereotyped genderization of media space”, VEGA 1/0195/11, founded by Ministry of 

Education, Science, Research and Sport of the Slovak Republic, 2015-16, Position: researcher.  

 ALBIE: Adults Literacies as Benefit for Inclusion and Equity (2016-1-SK01-KA204-022586) 

(Slovakia, Estonia, Iceland, Poland), 2017; Position: researcher.   

 

 

 

https://www.researchgate.net/profile/Michal_Szyszka3
https://scholar.google.pl/citations?user=ucEhQV0AAAAJ&hl=pl
https://orcid.org/0000-0002-7407-9183
https://www.cost.eu/actions/CA18136/#tabs|Name:overview


Publications 

Monographies 

1. Droga klerka. Filozofia sztuki Stefana Kisielewskiego. Wydawnictwo Universitas, 

Kraków 2010, ss. 375. 

2. Kształtowanie wizerunku  instytucji pomocy społecznej w mediach, Instytut Rozwoju 

Służb Społecznych, Warszawa 2013, ss. 156. 

3. K. Walotek-Ściańska, A. Wąsiński , M. Szyszka M, New media in social spaces. The 

strategies of influence, Verbum, Praha 2014. 

4. M. Szyszka, A. Wojtusiak, M. Polak, A. Kulas, A. Wąsiński, A. Zasada-Chorab, Podręcznik 

wdrażania modelu współpracy instytucji z obszaru pomocy i integracji społecznej oraz 

rynku pracy. Problemy i zasoby społeczne – Diagnoza – Mapa interaktywna- Strategie 

działania, Wydawnictwo Wyższej Szkoły Administracji, Bielsko-Biała 2014. 

5. M. Szyszka, Ł. Wojciechowski, Formovanie obrazu inštitúcií sociálnej pomoci v médiách, 

Univerzita sv. Cyrila a Metoda v Trnave, Trnava 2018. 

 

Edited 

6. Innovation and entrepreneurship. Theory and Practice, red. M. Lis, M. Szyszka,  Logos 
Verlag, Berlin 2020. 

7. Kompetencje społeczne w procesie redukcji deficytów i rozwiązywania problemów 
jednostek i wspólnoty. Social competence in the proces of reducing deficits and solving 
problems of the individual and communities, red. M. Szyszka, M. Archacka, Wydawnictwo 
Naukowe Akademii WSB, Dąbrowa Górnicza 2019. 
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11. Starzenie się i starość w dynamicznie zmieniającym się świecie - Stárnutí a stáří v rychle se 
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